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The thesis focuses on different subjects toward the construction of 
the Spring Festival, folk artisans, cultural significance of scenic spots, 
protection of ancient residential buildings, the recovery of complete 
primary school and tourism products in the Hakka Wu Village of West Fujian. 
It discusses how the way of communication and interaction between 
different subjects, the power influence on tourism culture and its 
authenticity. The paper analyses tourism culture by constructivist 
perspective and uses some related concepts from anthropology and 
sociology, summarizing the path of ancient village tourism cultural 
construction and the constitute conditions of tourism authenticity. It 
is hoped that the ancient village will achieve economic and cultural 
sustainable development. 
It is found that the construction of tourism culture in ancient 
village general follows the pattern which anti-modernism and return to 
traditional. The process of construction is not a closed and flowing 
circle which you can take in and pick out some culture events, and it always 
has a point that all explanations and statements rounding the certain 
direction. Different subjects come into being two kinds of relations which 
competition and cooperation from the construction of tourism culture. The 
government, community groups, cultural elites and villagers form the 
“center-half edge-edge” relative flow state. It is can’t too adhere 
objective authenticity, nor too pursue existential authenticity, but 
should be dialectical towards constructive authenticity in the 
construction of tourism culture. That is discovering, restoring and 
creating the traditional culture elements that ancient village inherent 
or have been interrupted in the past. Then absorbing, transforming and 
















history. However, it must be keep a wary eye on the distortion and false 
imagination that just to satisfy the tourist’s experience of 
authenticity. The constitute conditions of tourism authenticity in 
protection and exploitation of ancient village mainly based on natural 
material authentic, endogenous and exogenous authentic, the atmosphere 
of natural ecological village, local knowledge and the operation of power. 
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    在本研究中，笔者对古村落、旅游文化、建构与社会建构、真实性等相关概
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